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Vec: Na zaklade cenovej ponuky zo dfia 20.12.2022 si u Vas objednavame komunikacny kouéing
v objeme 19 hodin.

Miesto dodania predmetu zakazky: METRO Bratislava a.s.
Muchovo namestie 12
852 71 Bratislava

Lehota na dodanie zakazky: do 30.08.2023.

Cena spolu: 988,00 s DPH.

Neoddelitelnou stéastou objednavky su prilohy:

Priloha ¢.1 - Podmienky spolo¢nosti METRO Bratislava a.s., Primacidlne ndmestie 1, 811 01
Bratislava pre realizaciu zdkaziek na zaklade objednavky

Priloha €.2 - Cenova ponuka spolo¢nosti Mgr. Marian Chrvala

S pozdravom

Ifg. Zuzana Kolman Selfestova
predsednickar- "~nstva







Priloha ohjednavky:
Podmienky spoloénosti METRO Bratislava a.s., Primaciaine nam. 1, 811 01 Bratislava pre realizéciu zékaziekna zaklade
objednavky

¢h. 1 Uvodné ustanovenia
1. Tieto podmienky upravuji niektoré prava a povinnosti medzi spolonostou METRO Bratislava a.s. so sidlom Primaciane nam. 1,
811 (1 Bratislava {dafej len ,objednavatel} a druhou zmiuvnou stranou {dalej len ,poskytovate!”) pri poskylovani predmetu
zékazky, kde kuzalvoreniu zmluvy dochédza na zéklade skceptacie objedndvky vystavens] objednévatelom zo strany
poskytovatefa,
2. Tiefo podmienky sa aplikuil na vdstky objednavky uzatvorené medzi poskytovatelom a objednavatelom. Aplikécia tychto
podmienck plati v pripadoch, ak sa zmiuvng strany pisomne v objednavke nedohodng inak.

€l. 2 Predmet pinenia a podmienky jeho dodanie

1. Objednévatel jg opravneny rozsint alebo zazit predmet pinenia podla ohjednavky, v takom pripade ddjde k Uprave ceny predmely
pinenia podla jednotlivych naviac realizovanych alebo nerealizovanych poloZiek vzmysie poloZiek tvoriacich cenu plnenia.
V pripade ak fakalo automatické Uprava ceny pinenia nebude moZna, K Uprave ceny pinenia déjde dohodou stran; v takom
pripade UCinky prejavu vile oblednavateia smerujlce k rozdireniufziZeniv predmetu pinenia naslévajd az momentom uzafvorenia
dohody 0 zmene ceny predmetu plaenia.

2. Pod pojmom dodanie” sa mysli profokolarne odovzdanie a prevzafie predmetu pinenia alebo jeho ¢asti, polvrdené podpisom osh
poverenych  tomuto Gkonu oboma zmiuvnymi stranami, Predmef podia objednavky je splneny jeho riacnym dodanim
objednavatelovi v lehote urenef v objednavke, v rozsahu a s obsahom dohodnutymi v objednavke. Za defi dodania sa povailje
defi prevzatia uvedeny v preberacom protokole.

3. Poskytovatel je povinny pri dodani predmetu objednévky postupovat’ v zmysle pokynov cbjednavatela. V pripade, ak bude ioho
nazory, Ze pokyny objednavatefa st nevhodné alebo neodborné, poskytovatel je povinny na Wito skuiotnost objednévatela
upozomit' a ak objednavatel na pokyne irva, poskytovatel je povinny pokynom sa riadit ale nezodpoveds za pripadné stisiace
vady plnenia ani v tejto sGvislosti spdscbent Skodu.

&l 3 Spolupbsobenie objednavatela

1. Objednévatel pofas spracovavania objednavky poskytne zhotovitelovi v nevyhiuine potrebnom rozsahu sidinnost, spodivajice
najmé v odovzdani doplitujucich Udajov, spresneni podkladov, vyjadreni a stanovisk, kioré sa nachédzajt v objednavatela
askiorymi bude objednavatel opravneny disponoval a kiorych potreba vznikne v priebehu pinenia tejfo zmiuvy. Tolo
spolupdsobenie poskytne zhotovitelovi za predpokiadu jeho vislovného pisomného vyzZiadania zo strany poskylovatela, afo v
primeranom termine uréenom stranami dohodou.

2.V pripade, Ze poskytovatel v priebehu spracovania predmetu objednéavky zisti nezrovnalosti v objednévatelom poskytnutych
podkladoch, je povinny na tieto objednavatefa upozornit, inak zodpoveda za Skodu.

€1, 4 Zmena ceny diela
1. Zmluvn& cena je dohodnuté ako maximélng, zahfia vietky naklady sivisiace s pinenim abjednédvky a je moZné ju prekrodit len
za podmienok stanovenych v objednavke alebo lychio podmienkach. K zmene ceny méZe dojst v tychto pripadoch:
v pripade zmeny sadzby DPH a inych administrativnych opatreni $t&tu, predmetom ktoryeh budt (pravy

dafiovych predpisoy.

- v pripade rozéirenia alebo zuZenia predmetu objednéavky zo strany objednavatela podia &l. 2 ods. 1. tychto podmienok,

- v pripade nevykonania niekforych prac alebo ginnosti zo strany poskytovatela, ak sa fielo ukaZu v priebehu prac ako
nepotrebné.

€l. 5 Platobné podmienky

1. Faktiry musia obsahovat naleZitost podia ustanovenia § 10 ods. 1 zékona ¢ 431/2002 Z. z. o Gltovnictve v zneni neskordich
predpisov & budt preckladané v dvoch vyhotoveniach. Lehota splalnosti faktdr je 18 dni od doruCenia objednévatelovi.

2. Prlohouy faktary musi byt kdpia preberacieho protokelu na predmet pinenia podpisaného objednavatelom.

3. Ak faktira nebude obsahoval vetky néieZitosti alebo prilohy podla tychte podmienck, alebo bude obsahoval nesprévne udaje
vrétane pritoh k fakilre, bude takato fakt(ra zhotovitelovi vratena, Zhotovitel je povinny predioZil novll fakiuru. Lehota splatnosti
faktlry zaCne plynUt odo dia predioZenia novej fakidry,

4. Zhotovite!' je plafitefom DPH podia zakona &, 222/2004 Z, z ¢ dani z pridane] hodnoly v zneni neskordich predpisov {dalej fen
Zékon o dani z pridanej hodnoty"). Predlozend fakitra musi dalej obsahovaf naleZitosti pedia § 71 ods. 2 zakena o dani z
pri¢anej hodnoty.

€1, 6 RieSenie zistenych nedostatkov, reklamacii.

1. Poskylovatel zodpoveda za to, Ze predmet pinenia méa v dobe prevzatia dohodnuté viastnosti, Ze nie je zhotoveny v rozpore ¢
technickymi normami a predpismi SR a Ze nema vady, kioré by rudili alebo zniZovali hodnoli alebo schopnost jeho pouZivania za
predpokladanym Ucefom.

2. Ak objedndvatel prevezme vidnu dodavku, ma pravo na dodatetné hezplatné odsfranenie vady poskytovatelom.

3. Na Ziadost objednévatefa je poskytovalel povinny bez zbytoéného odidadu vady svoie] dodavky odséranit, | ked neuznéva, & za
vady zodpoveda. V spornych pripadech nesie nékiady a2 do rozhednutia o rekiamécii poskytovatel.



4.

Ak je vada, klord podstatne ovplyviiuje pouzitefnost dodavky, zavinend poskytovatelom alebo vadou predmetu cbjednavky déide k
navyseniu rozpodtovych nékladov pri realizacii investitného zameru na strane objednavatela, je poskytovatel povinny uhradi
objednavalelovi Skodu podla prisludnych ustanoveni Obchodného zakonnika.

1. 7 Sankcie.

1.
2.
3.

Pri nedodrZani terminy dodania predmetu objednavky zo strany poskyiovatela je poskytovatel povinny zaplatit objednavatelovi
zmlvnt pokutu vo vyske 0,05 % z dohodnule] ceny diela za kazdy def omeskania.

Pri nedodrani ferminu zaplatenia zmluvnef ceny je objednavatel povinny zaplatit' zhotovitelovi zmiuvnd pokuty vo vyske 0,05 %
za kaZdy deit omeskenia z dohodnutej ceny dieta, ktora nebola poskytovatefovi objednavatelom vyplatena v lehote splainosti.
Zmluvna pokuta dohodnuté foute zmluvou hradi povinny Géastnik nezavisie od loho, & a v akej vyske vanikne druhému
ucastnikovi zmluvy v tejto suvisiosti Skoda, kiort moZno vymahat samostatne. Uplatnenie zmiuvne] pokuty nema vplyv na nahradu

$kody vzniknutef neplnenim zmluvnyeh povinnosti,

Ct. 8 Iné prava a povinnosti stran.

R

Poskytovatef je povinny zachovat micaniivost o vietkych skutocnostiach, o kiorych sa dozvie v sivisiosti s vykonanim objednavky,
najma revyuZil ani nespristupnit fretim osobam Ziadne skutoénosti, informécie. poznatky, podklady alebo iné zaleZitosti, o ktorych
bol informovany, alebe o ktorych sa dozvedet pogas pinenia objednévky. Tieto informéacie je poskytovatel' opravaeny poskytovat
iba svojim zamestnancem a zmiuvnym partnerom v rozsahu potrebnom na spnenie objednavky, pridom v plnej miere zodpoveda
za dodrZiavanie zavazku micaniivosti tymito osebami. Tymto ustanovenim bude poskytovatel viazany aj po odovzdant predmetu
objednéavky.

Zmluvné strany sa dohodli a sGhlasia, Ze v pripade, ak pri plneni objednavky vznikne autorské dielo, vztahuje sa na prishisné
diefo pravna Uprava v zmysle ustanoveni zakona €. 185/2015 Z. z. autorsky zaken v platnom zneni (dale] fen , Autorsky zakon') a
poskytovate! udeluje tymic objednavatelovi bezodplaind, neobmedzent a vyhradni ficenciu na poudite taklo vytvoreného diela na
véetky v Case akceptacie objednavky zname spdsohy pouitia dicla, vratane spésobov pouZitia dista v zmysle ustanovenia § 19
ods. 4 Autorského zakona, najmé nie véak vyluéne na zvergjnenie diela, dokondenie diela, zmenu, spracovanie diela, spojenie
diefa s inym dielom, alebo iny zasah do diela v neobmedzenom vecnom a Gzemnorn rozsahu a na as frvania majetkovych prav
k cielu poskytovatela, v zmysle pristudngch ustanoveni Autorského zékena. Dielom sa povazuje na Utely uvedenej licencie aj
cast diefa, vratane nedokonéeného diefa. Strany sa dohedii a sthlasia, Ze viastnicke pravo k vec, prosicednictvom ktorej je diefo
vyjadrené prindleZi objednavatefovi, Slrany sa dohodli, Ze vietky majetkové préava autora k dielu vytvoranému podia objednévky
vykonava vo svojom mene a na svoj ucet objednavaltel. Poskytovatel tymto zaroven udeluje objednavatelovi stihlas, aby pravo
vykonu majetkovych prav autora postdpil trelej osobe a aby objednavatel udelit subficencie na pouZitie diela alebo jeho Easti vo
vy$Sie uvedenom rozsahu aj daldim osobam. Strany sa dohodli, Ze objednavatel nie je povinny udelend vyhradn licenciu vyusit.
Strany sa dohodli, Ze objednavatel, ako aj akykolvek jeho pravny nastupca je opravneny bez sthlasu poskytovatela ako autora
vykonat akékolvek stavebné dpravy, opravy alebo udrZiavacie prace na stavbe, ak je vyjadrenim diela a bola vyhotovena na
zakiade projekiove dokumentécie vyhotavenej poskytovatelom na zéklade objednavky. Momeniom odovzdania jednoffivych
plneni objednavky majlcich charakter autorského diela objednavatelovi podfa tejto zmluvy nadobida objednavatel aj véetky
majetkové prava k dielu vyplyvajuce z Autorského zékona. PouZilie jednofiivich plneni predmetu objednavky zo strany
objednavatela na cely schvafovacich konani alebo iné liradné Gdely sa nepovaZuje za porusenie autorskych prav. Licencia podia
tohto Clanku je bezodplatna a zmiuvne strany sa dohodli, Ze poskytovate! nema narok na odmenu za akékolvek budice pouzitie
diela objsdnavatefom alebo tretou osobou, na ktord bol vikon majetkovich prav k dielu postipeny alebo jej bola udelena
sublicencia, ato ani po skonleni platnosti a G¢innosti objednévky. Licencia je udelena na dobu trvania majetkovych autorskjch
prav gj viedy, ak tato zmiuvny vztah zanikne alebo sa zrusi pred Gplnym vykonanim diela poskylovatefom.

&1, 9 Zaveredné ustanovenia

1.

V pripade, Ze akékolvek ustanovenie tychio podmienok je alebo sa stane neplatnym, nelinnym afalebo nevykonatelnym, nie je
tym dotkruta platnost, ucinnost afalebo vykonatelnost ostalnych ustanoveni tychto podmienok, pokial to nevylucuie v zmysle
vieohecne zavaznych pravnych predpisov samoing povaha lakéhoto ustanovenia.

Tieto podmienky s sicasiou objednavky objednévatela na dodanie zakazky poskyfovatelom a st jej dopinkom a zavézuju
v plnom rozsahu poskytovatela momentom akceptovania objednavky. Ustanovenia objednavky majt prednost pred ustanoveniami

tychio podmienck.
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Dear Zuzana

RE: FOR PECOPLE WHO ARE ALMOST {BUT NOT QUITE) SATISFIED WITH THEIR OWN COMMUNICATION - AND
CAN'T FIGURE GUT WHAT'S MISSING

The worst time to think about the thing you are going to say is in the moment you are saying it. Ml prepare you for
nearly every situation.

Discover your authentic style & voice, Learn skills & frameworks that work, Figure out how to apply them in a variety
of situations, so you develop confidence no matter who you're speaking to, how tough the crowd or how much is
riding on the cutcome. Think of my English Communication Coaching as a way to learn the rules of the road and
then get out there for a few test drives.

[ work with you on events & projects on your calendars, so you're able to get things done quickly, efficiently & apply
them to real-time situations.

Hove working with like-minded collaborators and | believe we will make a great team,

Cheers {and more cheers)},
Marian Chrvala

www.rmarianchrvala.com | Linkedin: @marianchrvala | +421903124201 | itam@marianchrvala.com



How many people are ignoring
you? How much is a confusing
message costing you? When
you talk, do your words add
value? If your people don’t get
the idea, it doesn’t matter how
brilliant it is. It's going to flop.



MAKE YOUR IDEAS
MATTER, STAND OUT
WITH A BETTER STORY

Businesses don't struggle to come up with great ideas, they struggle to communicate them. They waste
money on websites, glossy collateral and pitch decks that confuse everyone. I've distilled 20 years of my

career into sessions where | coach you in English how to step back, ask better questions and clarify your
message so you can attract the people you want to serve and inspire them to act.



PROPOSED SERVICES






Leaders must lead, but alsc be ready to follow. They
must be aggressive, but not overbearing. Leaders
must be calm, but not robotic. They must be
confident, but never cocky; brave, but not foolhardy.
They must have a competitive spirit, but be a gracious
loser. They must be attentive to details, but not
obsessed with them. They must be strong but have
endurance. Leaders must be humble, but not passive.

e Egoincheck Leading up, down &
e Decentralized across

command Debrief & evaluation
¢ How to detach Reporting
e Relationships & conflicts ¢ Communication
e Own the room




The Art Of
Culture

Building

Learn what makes the best teams
tick & discover how you can apply
their lessons to your life.




w"
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GAP
BRIDGING

Every non-fiction book title in the book store makes a
promise to a prospective reader. The author promises
to bridge a gap in the reader's knowledge, skills or
abilities. The reader believes they will be changed by
the time they turn the last page. Your audience is also
asking you to make and fulfil promises. What gap
does your product or service help your audience to
bridge?Who are you promising your audience you
can help them to become?

e Value proposition e Gains & pains
e Mission, vision, values e Start with why
e Feature, benefit, e WIIFM?
meaning e Jobs-to-be-done
e Purchase drivers e |vsYou
e Problem, question, e Marketing message

roadblock & result






What makes you the best choice for the people you
want to serve? What makes these people the best
choice for you? What stories do you choose to tell
them about the value you create? What choices do
you make every day about how to build your
business? How do those choices help you to earn the
trust of the people?

L]

Ethos, pathos, logos e Numbers & graphs
Rhetoric Slide design
Speech analysis 10, 20, 30 rule
Presentation strategies Promised land

e Dryruns Storytelling ABC



Marketing
&

Branding

Branding is the way you make people
feel when they engage with you. There's
extreme value in this.




Conventional wisdom: Find a large group of people.
Explain why you're better. Prove that you are the right
answer. Done.

How it actually works: Earn attention from precisely
the right people. Gain trust. Tell a story. Create
tension. Relieve the tension by gaining commitment.
Deliver work that's remarkable. They spread the word.

Mision, vision, values
6 horizons

Before vs after state
Start with why

o WIIFM?

e Copywriting basics
e A product fit
Asking better
questions






If you want to be the best in the world, don't start by
trying to create the best product or service. The hard
truth is that people are rarely moved to purchase
something by looking at a list of product features, a
chart of facts, or a spreadsheet of data. If you want to
connect with your customers, start by figuring out
how people want to feel and who they want to
become. Then tell a story that matters.

e Want vs desire * Meets a guide

e A customer Who has a plan

¢ Who wants something e That ends in success
e Has a problem Prevents failure



YOUR INVESTMENT

- =9

52€/45min session

| coach in English / Slovak
One-to-one

Online

Offline 1




YOU HAVE SOMETHING
TO SAY. I'M HERE TO
HELP YOU SAY IT.

I'm a speaker, media curator, blogger & Korean otaku. | consume tons of
books, videos & podcasts every day to help you find your voice, give your
ideas verbal beauty & teach you how to create the impact you want. | get
frustrated when | see great people with great ideas being ignored &
misunderstood just because their communication sucks. | have a simple
fix. You don't need to change your product. You just need to present it
differently. That's it. Am | a coach, trainer, teacher, or consultant? Well, |
am just a guy noticing things. | connect the dots, steal what is useful,
discard what is not & add what is uniquely my own. | always come to share
what | know with the hope of hearing what you know because | want to
learn too. | am a student of communication.




THANK YOU

It's been a privilege working with the top
people from different industries. Thank you for
your support and encouragement as I've built
my business over the past years. You probably
don't realise how powerful an impact you have
had on me:

Samsung, Embassy of Romania, MSD,
Embassy of Russia, Trenkwalder, Die Berater,
Bauer, United Consultants, Amgen, MARK
BBDO, DATALAN, McRoy, ABB, Slovak-Austrian
Chamber of Commerce, Zuno, Tatra banka,
Cauldron, Sberbank, German-Slovak Chamber
of Commerce, Bratislava Tourist Board,
Galderma, SmartHead, Modry Konik,Davar,
Hartmann-Rico, Develogics, Vipharm, SLSP,
Oberbank, GTS, Castor & Pollux, ESET, NBS,
SANOMED, BID, Novo Nordisk, One Pharma






MARIAN CHRVALA

COMMUNICATION EXCELLENCE

www.marianchrvala.com +421 903 124201 iam@marianchrvala.com Linkedin



